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Background

· The revenue growth of a pharma producer is driven by new product introductions. Hence, a producer’s ability to innovate and develop new products is critical to its success. 

· Around 80 per cent of the pharma market comprises drugs that are sold by prescription. Hence, the selling effort of a pharma company is focussed on providing information about the drug to the medical fraternity. 

Indian Scenario

The pharma industry in India being highly fragmented, has a wide range of over 1,00,000 drugs. Top 10 companies in the industry control around 31 per cent of the market.
International Scenario

For the long–term game, China is definitely the market to be in for pharma business.

Therapeutic Segments

The pharma market can be subdivided into several therapeutic segments based on the end use. As is generally the case in developing countries, ‘Systemic anti-infectives’ is he largest segment of the Indian pharma market. The Theme taken up during this quarter is ‘Therapeutic Segments’.

Special Review of a Drug - Rofecoxib Gel
Rofecoxib Gel is a powerful analgesic and anti-inflammatory agent, which is absorbed through the skin and enters the inflamed tissue.

Healthcare

For most of the developed countries, healthcare spending accounts for more than 7 per cent of GDP.

Update Of Select Companies

Alembic, Dabur, Dr Reddy and Lupin Laboratories.

Future

· Companies should be more alert to the changing market environment. A focussed approach to the developing segments will lead to a better growth of the companies. Growth can come by expansion through addition of: 

            1) Areas.

            2) People.

            3) New therapeutic segments.
· It is estimated that the compound annual pharma sales growth rate between the years 2000-05 will be the highest in US with 11.8 per cent followed by Canada with 10.7 per cent and Spain with 9.9 per cent.
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